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S T E P  0 1
OAP gathers information from the client
organization about role expectations, organizational
culture, mission, and strategic objectives.

S T E P  0 2
A representative from the organization requests an
assessment via email or the secure OAP Portal.

S T E P  0 3
The participant receives an email invitation to
complete questionnaires via the OAP Portal.

S T E P   0 4
After the questionnaires are completed, an OAP
psychologist interprets the data, analyzing it within
the context of the appropriate normative databases.

S T E P   0 5
Within three business days, a comprehensive
assessment report is emailed. The report provides a
detailed recommendation and information that
cannot be gleaned from a standard interview.

S T E P   0 6
An OAP consultant phones the client organization,
providing a summary interpretation and
recommendations, as well as answering any
questions. 
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01 OAP's questionnaires are created by
psychologists, empirically validated, peer
reviewed, and backed by decades of
published research. Unlike firms who create
their own "tests," many of which are
unnormed or normed on small and
irrepresentative samples, OAP's carefully
cultivated batteries feature valid and reliable
industry-leading measures of critical thinking,
motivation, personality, and leadership.

02 OAP assessment batteries are designed by
PhD-level licensed psychologists with over a
decade of psychological assessment
experience across a diverse group of
organizations and companies.

03 Each OAP assessment is truly customized.
Results are analyzed within the requirements
of the role under consideration and the
context of the organization's culture, mission,
and strategic objectives. 

04 Many assessment firms offer developmental
suggestions and interviewing guides at
additional cost. OAP assessments include
these valuable extras, derived from the
participant's data, at no additional cost. 


